
The first issue of Cleaner Times was mailed in

December 1989. Since that day, the magazine,

the culture, the economy, and most other things

have gone through a lot of change. (That includes

our staff members, but that’s another editorial!)

For one thing, our industry has seen quite a bit of

consolidation. Many of the companies that once

were competitive in the marketplace are now in

the same corner. Many others have come and

gone. And what once was an industry that men

and women with entrepreneurial spirits started

in small shops (or garages) is now an industry with

global considerations and impact.

We hope that Cleaner Times has kept pace with these changes. Over

the years, we have broadened our coverage of the industry, and where

we once gave a great deal of coverage to the practical application of pres-

sure washing, lately we have focused a lot of attention on running an

effective and profitable business. After all, that is the one thing that every

reader has in common. If you are interested in Cleaner Times, you are

probably trying to make a living in this industry.

So, we find ourselves at the end of another year looking forward to

what we feel will be an exciting 2008. As we evaluate the magazine and

topics that we covered in 2007, we (as always) see room for improve-

ment. Next year, we plan to add even more variety to the content of the

magazine. In fact, we hope to break new ground in coverage of prod-

ucts and services that are of interest to our manufacturers, distributors,

and contractors. We hope to give you, our readers, new ideas in prod-

ucts, policies, and procedures designed to enhance your financial

success. These days, diversity is a much-used word and is certainly 

applicable to our industry. 

As we look back over 2007, we thank all of our readers and adver-

tisers for a successful year, knowing that our success is absolutely 

dependent on your trust and support. We look forward with great 

anticipation to 2008. If there is a topic, product, or service that you 

would like to see Cleaner Times cover, please let me know.
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Industry Calendar 2008

Jan. 22–25 World of Concrete,
Las Vegas, NV. For more in-
formation, visit www.worldof
concrete.com. 

Jan. 27–30 PACE Paint and
Coating Expo, LA Convention
Center, Los Angeles, CA. For
more info, visit www.sspc.org. 

Feb. 6–9 IKECA Annual Meet-
ing. The Pink Shell Beach 
Resort and Spa, Ft. Myers, FL.
For more information, visit
www.ikeca.org.

Feb. 11–14 The American Rental
Association (ARA) The Rental
Show, Mandalay Bay Con-
vention Center, Las Vegas, NV.
For more information, visit
www.therentalshow.com. 

Feb. 13–16 International Win-
dow Cleaning Association
(IWCA) Annual Trade Show,
Town and Country Resort and
Convention Center, San Diego,
CA. For more information, visit
www.iwca.org. 

Feb. 28–Mar. 1 Pumper and
Cleaner International Expo,
Kentucky Exposition Center,
Louisville, KY. For more infor-
mation, visit www.pumper
show.com.

Mar. 5–6 DeckExpo 2008, 
Orange County Convention
Center, Orlando, FL. For more
information, visit www.deck
expo.com. 

Mar. 26–27 Advanced Manu-
facturing Expo, International
Centre, Mississauga, ON, CAN.

Mar. 31–Apr. 3 Westec 2008
Exposition and Conference, Los
Angeles Convention Center,
Los Angeles, CA. For more in-
formation, visit www.sme.org.

Oct. 5–7 CETA PowerClean 
2008 Trade Show and Conven-
tion, Hyatt Regency Crown
Center, Kansas City, MO. 
For more information, visit
www.ceta.org.
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